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Your Business in Africa! 

 

 

 

 

 

 

 

Africa & Food 
Discover the global dimension of African food and food in Africa 

  

 

 

Several countries in Africa are getting into shape to start serving the 
international food market. This includes improvements in agricultural technology, 
transport and storage infrastructure, as well as processing capacity. More and 
more fish, fruit, vegetables and oils are being exported from countries including 
Angola, Cameroon, Ethiopia and Ghana. The UK already sources 14% of its total 
fruit and vegetable imports in Africa. At the same time, some African local 
markets are developing and diversifying their diets. This workshop explores the  
latest trends and opportunities.  

Africa & Food is a ‘Discover the Lion’ workshop. These workshops are highly 
interactive and the majority of the programme is reserved for group work. For 
information about the other workshops in this series, please visit the website. 
‘Africa & Food’ is kindly hosted and supported by FrieslandCampina. 

http://www.stt.nl/DiscoverTheLion


 

 

  
  
DDaattee  &&  LLooccaattiioonn  
 
Tuesday, May 12th,  2009.  
FrieslandCampina 
Harderwijkerstraat 41006 
7418 BA Deventer 
  
  
  
  
  
PPrrooggrraammmmee  
 
13:30 – 14:00  Registration and coffee 
 
14:00 – 15:30 Part I: Expert corner  

 
Experts explain the dynamics in the African food sector and how they participate 
in it. Please find an overview of the confirmed speakers on the next page.  
 
15:45 – 16:45 Part II: Exploring market impacts 
 
Experts and participants together explore in detail the changes in the African 
food sector. Where exactly are the innovative niches? What are the time frames? 
How can you as a Dutch entrepreneur participate? Ask, discuss and brainstorm in 
small groups with the experts and your colleagues.  
 
16:45 – 17:15  Part III: Overcoming obstacles 

Overcoming obstacles requires expertise, creativity and the right partners. In 
part III of the workshop, the participants and experts help each other to 
anticipate and overcome problems. Special attention is devoted to finding 
appropriate partners for your business.  

17:15 – 17.30 Closing remarks 

17:30 – 18:30 Refreshments 

 

 

REGISTER WITH SUZANNE ZWARTJES (suzanne.zwartjes@nabc.nl) or via www.nabc.nl. 
Costs are 45€ for NABC and STT members and 95€ for other participants.  

mailto:suzanne.zwartjes@nabc.nl


 

  

CCoonnffiirrmmeedd  ssppeeaakkeerrss::  

 

MMrrss..  MMaarrggrriieett  vvaann  TToorreennbbuurrgg,,  MMSScc  --  EExxeeccuuttiivvee  AAssssiissttaanntt  ttoo  EExxeeccuuttiivvee  VViiccee  
PPrreessiiddeenntt  AAffrriiccaa,,  MMiiddddllee  EEaasstt  aanndd  TTuurrkkeeyy  
  
We will have a look into the kitchen of our consumers. Who 
are they, where do they shop and what do they eat? The 
economic environment is impacting both the rich and the 
poor. Where, how and what they shop and eat has changed. 
The poor focus on filling the tummy. Mums go shopping 
without taking the kids with them. Convenience food is 
being replaced by cheaper products that take time to 
prepare. 

Website 

 

 

MMrr..  iirr..  LL..GG..JJ..  VVeerrhhooeevveenn  ––  GGrroouupp  MMaannaaggeerr  FFoooodd  SSttrruuccttuurriinngg  

In Nigeria, FrieslandCampina's brand 'Peak' 
means milk. For more than two decades, 
FrieslandCampina WAMCO Nigeria is based 
in Africa. The presentation our experiences 
and successes while doing business in 
Africa. 

Website 

 

  

MMrrss..  IIrr..  GGeerrddiieenn  MMeeiijjeerriinnkk  ––  EEccoonnoommiisstt  IInntteerrnnaattiioonnaall  TTrraaddee  aanndd  
DDeevveellooppmmeenntt,,  LLEEII  WWaaggeenniinnggeenn  UURR  

Markets in general are 
paramount in Africa and this 
applies also to the food 
sector: domestic food 

markets play a crucial role in safeguarding food security of Africa’s population 
and at the same time in providing opportunities to increase the income of many 
farmers. However, these markets are not always well-understood and may 
function differently than we expect. This may explain the still limited role of large 
companies in African food markets, but may point out opportunities as well. 

Website 

http://www.unilever.com/
http://www.nl.frieslandcampina.com/
http://www.lei.wur.nl/UK/

